Onsite (face-to-face)
SEP 27 - 29, 2022

Passenger Terminal - Port of Valparaiso. Chile

VIl CONGRESS AND EXHIBITION
TRANS-PORT INTERNATIONAL

DIGITALIZATION AND SUSTAINABILITY:
THE CHALLENGES OF THE MARITIME-PORT INDUSTRY =
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Maritime transport is the principal means of
transportation in international trade, allowing massive
quantities of goods to be sent at a very economical cost.
However adapting port infrastructure to new ship sizes,
the capacity requirements of world maritime trade and
- the subsequent logistics needs for Latin American
countries imply an overall investment, purely in terms of
new port infrastructure for containers, of around US $
47,000 million up until 2040. This reveals a large
potential market for new business and enormous
opportunities for sector suppliers, as well as enormous
challenges for the public and private sectors to update
regulations and facilitate the corresponding investment
flows within these frameworks.

In such context, TRANS-PORT 2022 - VIII congress and
international exhibition for Latin America - is making
isive progress in identifying the various markets that
 allow orojecting the development of this sector; which,
‘ "ﬁﬂr-n#icontributes to the economies of the countries of
the region, upon convening Chilean and Latin American
entrepreneurs, suppliers and authorities in an ideal
occasion aimed at the exchange of knowledge,
experiences and technologies, as required by the
sector.
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This is t?E‘fghtH_\_/'eréion of the fair. Thus, Trans-Port is likely to become the leading event
space where the most important actors of the maritime port sector will meet in the future.
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PROFILE

ABOUT THE EXHIBITOR

PORTS

* Projects

® Infrastructure

e Machinery and Equipment
e Control and Management Systems
* | ogistics, Storage

e Consulting

e |T Technology, E-Commerce
e Safety and Risk Prevention

e Environmental Quality

® Port Services

* Public Institutions

SHIPS

® Services to Ships

e Equipment and Systems

e Container Manufacturing and Maintenance
e Shipyards

e Naval Construction and Maintenance

e Classification agencies

* [nsurance Underwriters

e Other

e Maritime Authority

e Public Institutions

e Trade Union Associations
e Universities
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VISITOR PROFIL

e Professionals and executives of operating ports in Chile and Latin America
* Professionals and executives of port projects in Chile and Latin America

* Shipping Company Executives

* Professionals and executives of classification agencies. \EOLOO
e Concessionaires

e Authorities and professionals of related ministries and public services

* Authorities and professionals of regional marine departments and services.
* Procurement managers of operating ports.

e Port city authorities

* Logistics Companies

e Customs Agents

* Transport Companies

* Shipping Agencies




ACTIVITIES

TECHNICAL CONFERENCES

This is an opportunity for the companies
attending TRANS-PORT 2022 to actively
participate in the program. Your company
will be entitled to a 20-minute exhibition,
an equipped 30-seat room, and you will be
able to bring together your target audience
as part of your exhibit marketing activities.

BUSINESS ROUNDTABLES

These are meetings scheduled to promote
contacts between entrepreneurs,
institutions and organizations interested in
developing associative relationships or
strategic alliances. TRANS-PORT 2022 will
have an agenda of activities to be carried
out between companies demanding
technologies and solutions, on the one
hand, with counterpart exhibiting
companies, on the other.

TECHNICAL VISIT

This activity will take place on the third
day of the event. The visit consists of
getting to know the operation, logistics
and project of a port terminal in Chile. It
includes to/from transfer. The schedule
will be informed close to the date of the
event. This visit requires registration.

RECEPTION

Social event aimed at participants of the
International Congress and exhibitors,
in which they will be able to establish
and strengthen contact networks. This
activity will take place on the second
day of the event.
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DIRECCION GENERAL DE %ﬂmlns Y GUARDACOSTAS g

Vicealmirante
Ernesto COLUNGE Pinto
Director General de Capitanias y
Guardacostas

Autoridad Maritima Nacional
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EXHIBITOR WITH STAND AT THE EXHIBITION

Includes:
- Business Roundtable
- 1 Person on technical visit

USD 4,506

Booth 12 sqm

Includes:

- Business Roundtable

- 2 Congress registrations

- 2 Persons on technical visit

USD 8,965

In addition, they all include:

Includes:

- Business Roundtable

- 1 Congress registration

- 1 Person on technical visit

USD 6,410

Additional sgqm
(about 12 sqm)

USD 511

e Stand equipped with one round table, 2 chairs, garbage can and

graphics.

e 72 credentials for stand services.

* Pre-event brand presence (logo on website, newsletters and

social networks).

 Brand presence throughout the event (logo on the projection
screen and in the participant's program).

e Banner on the website.

PARTICIPATION

ATTEND THE CONGRESS

BASIC REGISTRATION

Includes:

- Participation in Technical Talks only- Business

Roundtables
USD 117

Includes:
Congress Participation + Technical Talks
+ Business Roundtables + Gala Event

USD 312

GIVE A TECHNICAL
TALK

20-MINUTE TALK

For exhibitors and sponsors only

USD 546

TRANS

PORT

ALTERNATIVES
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BECOME AN OFFICIAL SPONSOR

Includes:

- Booth 18 sgm

- 4 Free congress registrations
- 4 Social event invitations

USD 22,119

CONGRESS
COFFEE BREAK

Includes:
- 2 Free congress registrations
- 2 Social event invitations

USD 2,949

Includes:

- Booth 12 sgm
- 3 Free congress registrations
- 3 Social event invitations

USD 14,746

Includes:
- 2 Free congress registrations
- 2 Social event invitations

USD 4,424

CONGRESS
BY THEME

Includes:

- Booth 6 sgm

- 2 Free congress registrations
- 2 Social event invitations

USD 8,848

Includes:
- 2 Free congress registrations
- 2 Social event invitations

UsD 7,373

In addition, they all include:

e Company introduction by the Master of Ceremonies and institutional video in the conference room.

* Pre-event brand presence (logo on website, newsletters and social networks)

* Brand presence throughout the event (logo on projection screen, continuous mentions by the Master of Ceremonies).

* Centerpieces with company logo (coffee and lunch).

PARTICIPATION
ALTERNATIVES
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* Possibility of delivering brochures and / or merchandising during the sponsored event or to include them in the kits
distributed to participants.

® Banner in a prominent website location.




Talk!

mfo%trans port.cl / +56 9 4481 6922

- 456 99873 7694

‘ ORGANIZE AND PRODUCE
@ @ @ Trans_Port Chile WWW.TRANS-PORT.CL



